
 

Graphic Designer Job Description 9 
 
Researching, planning, developing, and implementing graphic design and 
technical illustration for a variety of deliverables, including hard copy and 
online assets, is one of the responsibilities.  
This position entails developing and applying designs to the creation of 
creative projects such as advertisements, publications, event displays, 
collateral, and more.  
The Graphic Designer collaborates closely with project owners, vendors, and 
other designers to meet business needs while maintaining high-quality control 
and timely project delivery. 
 

Graphic Designer Job Description 9 

 Plan, layout, design, and produce collateral, digital and print 
ads/banners, ebooks, infographics, whitepapers, diagrams, and other 
materials. 

 Produce event and tradeshow assets such as booth displays, signage, 
pull-ups, promotional assets, marketing materials, and more. 

 Collaborate with technical writers, marketing specialists, and others to 
understand illustration/design requirements so that graphic design 
assets can be created from rough sketches, models, and written or 
verbal direction. 

 Choose the techniques that are best suited to producing the desired 
visual effects, and then recommend methods and mediums to convey 
the desired effect. 

 Evaluate document design, format, and file delivery, and propose 
innovative problem-solving approaches. 

 Attend planning meetings and kickoff calls with key stakeholders to 
determine project timelines and scope in order to meet business 
requirements. 

 Collaboration with a variety of vendors, contractors, internal 
stakeholders, and external sources. 

 Develop and apply specialized knowledge in one's field. 



 Increase your knowledge by exposing yourself to new assignments and 
continuing your education. 

Requirements and Skills for a Graphic Designer 9 

 In-depth knowledge of the Adobe Creative Suite (InDesign, Illustrator, 
Photoshop, and Acrobat). 

 Strong production experience and knowledge, including document 
formatting and exporting, event/tradeshow display and signage 
preparation, and so on. 

 Knowledge of pre-press procedures, such as production specifications 
and terminology, dies, common production file formats, image 
resolution, and special printing techniques. 

 Comprehends page layout concepts such as composition, color space, 
imagery, and typography. 

 Excellent design and organizational skills are required, as well as the 
ability to work as part of a team, complete work efficiently within 
deadlines and budgets, pay close attention to detail, and manage 
multiple tasks and projects. 

 Learns new industry, company, product, and/or technical developments 
quickly; is good at learning new industry, company, product, and/or 
technical developments of the business 

 Can take creative direction and use feedback from multiple team 
members to fine-tune and improve designs 

 


